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n philosophy, the eclectic thinker begins with a problem and

picks the most effective tools to solve it, from whatever school

of thought seems most fitting. The Greek word eklektikos means,
quite simply, “selecting the best” This could well describe the ethos
of Miami-based photographer George Kamper, who, rather than
committing himself to any one doctrine, approaches each shoot
with a totally fresh perspective. “I try to choose the method to go
with the assignment,” he says. George selects the best tools for the
job athand from a vast range of techniques and experiences he has
built up over 30 years in the business.

His range of expertise means that George feels just as comfort-
able producing a glittering product shoot for a jewelry company,
as he does shooting hotels for the Miami tourist board. However,
his real love is photographing people, with an emphasis on life-
style, sports and fashion.

His vibrant sports shots include beautifully lit images of run-
ners in New York’s meat packing district and a series of his teenage
son wakeboarding against a bleached white sky. Elsewhere in his
portfolio are endearing school scenes, brightly lit images of young
people on the street, and lush fashion shoots using carefully cho-
sen palates.

While most would agree that George’s versatility is a strength,
there is a certain stigma in being called a generalist. How does he
avoid being labeled a jack-of-all-trades? “When clients hire me they
want me to do the one thing that I do for them,” he explains. “So I try

and assess what I should show them and not mix it up. Once they see
my strength in terms of production then they might be more open to
giving me a project they didn’t originally think of me for””

A client who hired George to shoot still lifes later hired him to
create lifestyle images for a new brand, while another fell in love
with his fashion images, then gave him a cell phone campaign to
shoot. “I believe that what the client really wants is the total pack-
age,” George reflects. “They just need to be massaged into under-
standing that more is more.”

Being flexible doesn’t mean that George’s photography is not
distinctive. Many of his images feature particularities such as a
characteristic fresh, cool color palate and a unique de-saturated
blue sky. “In a sports shoot in Miami we were trying to figure out
how to make it more than just conventional and my digital tech
and I came up with this bluish de-saturated color,” George ex-
plains. “This has become a kind of trademark now.” These traits
have made him popular since they can be applied to a wide range
of situations. Ocean Drive Magazine, among others, asked George
to recreate this look for them.

Perhaps it is this balance of uniqueness and versatility that de-
fines his success. “Every photographer has to have something that
people from all over look at and go, “Wow, that’s really fantastic
and beautiful, ” he says.

Although he has developed a key look, his approach to shooting
is always open and unrestricted by any preconceived way of doing
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things: “I don’t really plan the lighting and the look on a shoot until
everyone is together and we have an opportunity to really consum-
mate it,” he explains. “I have a great crew and resources. We travel
with a trailer filled with grip and lighting gear so we always have
what we need steps away. I like to get everyone’s input and look at
the models in the environment before we really jump in,” he adds.
His attitude helps him see each image as a fresh opportunity, giv-
ing him the ability to mix and match approaches within one set of

images. In a recent fashion shoot in Donald Trump’s mansion (see
“What's Inside,” pgs. 16-17), for instance, this meant they were
comfortably able to shoot both outside on the green and inside the
grand, chandelier-lit hall using two completely different methods.
George thanks his education at Rochester Institute of Technol-
ogy (RIT) for giving him such a wide range of abilities. “I remem-
ber being so excited arriving at the college and seeing the whole
building dedicated to studios and labs,” he recounts. “There I was
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able to use different formats of camera and
techniques to shoot everything from people
to tabletops.”

Upon leaving RIT George began to
acquire a wide range of equipment from
wherever he could. He recalls a time be-
fore digital when he would often use many
different cameras on just one job. “I was
doing collages where I had up to five cam-
eras, taking the film from one to the next,”
he recalls. “Now, since we have such strong
skills in terms of post, I always use the
same camera, a Canon EOS-1Ds Mark II,
but I know where it’s got to get to.”

George’s current setup, with his team
of professionals and van full of equipment
requires him to be a great producer. “I re-
ally like people and production, and I enjoy
massaging people to get what you need,” he
explains. “I can even imagine that my next
phase might bein front of that camera direct-
ing, with an assistant behind the camera””

This expertise in managing people
owes alot to George’s early career path. He
chose to forfeit assisting in favor of start-
ing his own studio in Rochester, then later
New York and Miami, overseeing up to 20
people. Now though, he has sold his part

of the business and come full circle. “Since
four years ago, I've come around to being
pretty much myself, a retoucher and oth-
er freelancers, ” he explains. “My focus is
where it should be, what’s going on in pho-
tography rather than, say, healthcare”

It wasn’t easy to make this decision,
however. “Working with a lot of clients,
you feel everything is great. But you look
around and say where am I? I always want-
ed to be a photographer and do great pho-
tography,” he explains.

Nowadays, in a challenging economy,
George often seeks work from outside of
his hometown of Miami, and has agents in
New York, Detroit and the Southwest, so
that he can spend as much time as possible
doing what he loves—shooting. He also
capitalizes on a good relationship with a
stock agency owner in order to refresh his
portfolio. The agency covers the expenses
for the shoots and once they recover their
money George gets a percentage for each
use of the pictures.

His stock agency photos allowed him
to develop his signature “fresh blue sky,” a
technique, which later inspired the treat-
ment of the images on other shoots. For

instance, in a set of images shot in a school
museum, he used a similar desaturated
technique and limited palate to create a
striking result. “More challenging than the
technique of creating this effect is know-
ing what you want,” George explains. “It’s
not a big complex process but it has to do
with taste and what youre looking for
more than anything else”

Though developing certain key visual
looks as part of his ever growing “toolkit,”
George remains difficult to pigeonhole,
and that’s the way he likes it. “I enjoy di-
versity and believe each experience builds
your abilities for the next opportunity,”
he says. However, no matter what kind of
job he is working on, he always has one
overwhelming inspiration: the buzz of the
shoot. “I work hard to create new imagery
as much as I can since I just love being in
that moment,” he says. “I just love being on
ashoot and creating”

To see more of George Kamper’s work
visit www.georgekamper.com. ac

Kate Stanworth is a British-born writer and pho-
tographer based in Buenos Aires, Argentina. She
currently works as an editorial photo editor and
writes on diverse aspects of art and culture in
Argentina.




